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SAVE THE DATES!! 

 

 

 

 

Seahawk Walk Sponsors 

 
www.theecochic.com, The Sweet Spot,  Animal Bird & Medical Center, Bonefish Grill, Lokey 

Volkswagon, Lokey Nissan, Spartan Cleaners, Sun-Tec, Bild and Company, JB’S Auto Sales, 

Animal Emergency & Urgent Care, Publix, St. Luke’s Cosmetic, Xhoana Gjelaj DMD,  

Panagiotopoulos, P.A., Sylvan Learning, and Hayes Studios                                                                                           

Welcome Back 

Sutherland Families 

 

October 20 Sweet Spot Dine Out 

November 4 All Pro Dads Breakfast 

November 7-11  Paul’s Project 

November 11 Movie Night 

November 17  Great American Teach In 

November 21-25  Thanksgiving Break 

December 2  All Pro Dads Breakfast 

December 5-9  Holiday Shop 

December 8 Astro Skate 

December 19-30  Winter Break 

January 3   School Resumes 

January 6   All Pro Dads Breakfast 

January 16    No school 

January 20  No school 

January 27  Movie Night 

February 3  All Pro Dads Breakfast 

February 9 Astro Skate 

February 24  No School 

March 2   All Pro Dads Breakfast 

March 16  Fun Fest 

March 26-30  Spring Break 

April 6   ALL Pro Dads Breakfast 

April 20   General Meeting/ Movie Night 

May 7-11   Teacher Appreciation Week 

May10  Astro Skate 

May 14   Vision and Hearing Screening 

May 24  Night of the Arts 

June 7   Last Day of School 

 

Date TBA for 

Spring Fun Run 

Don’t forget to go to                    

www.sutherlandpta.com  

and sign up for our news flash for all 

important information and events. 

 

2011-12 Board 

President—Kym Snyder 

V. President-Stephanie Johnson 

Treasurer– Maria Hayes 

Secretary-Stacy Vinson 

Principal-Kristy Cantu 

V. Principal-Patricia Tiggett 

  

 

I have a lot to be thankful for in this issue… 
 

First off, thanks to all who attended our 2nd Annual Safety Fair/ 
Back to school Dinner.  We had a great time, enjoyed a delicious 

dinner from Queen’s Pizza and learned a lot about safety from our 
amazing guests.  Special thanks to Glenn Hayes our Safety Chair  
for all his efforts in putting this night together.  And to Maria 

Hayes, for putting him together!   Next, I would like to thank Robin 
Stewart for putting on our first movie night of the year!   It was a 
fun family night and I would like to remind you to bring chairs or 
blankets for our next Movie Night which is on November 11th. 

I would also like to thank all the families who are supporting our 
PTA and local businesses at Dine-Out and Astro Skate nights. 

Lastly, I would like to thank Maria Hayes for putting on this year’s 
Seahawk Walk!  The walk was a great success and  we  almost 

reached  our goal!  We were aiming for $13,000. and have collected 
9,000 at this point.  We had a great show of volunteers and lots of 

parent participation!   
Please make plans to visit The Sweet Spot on October 20th for  a 

very tasty dine out night!  And don't forget Great American Teach 
In is on November 17th.  If you  know anyone or have a special skill/

hobby/job that you would like to share with our students, please 
contact Calley Pate @ greensutherland@yahoo.com. 

 



Inside Story Headline 

Inside Story Headline 

This story can fit 150-200 words. 

One benefit of using your news-

letter as a promotional tool is 

that you can reuse content from 

other marketing materials, such 

as press releases, market studies, 

and reports. 

While your main goal of distrib-

uting a newsletter might be to 

sell your product or service, the 

key to a successful newsletter is 

making it useful to your readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar of 

upcoming events or a special 

offer that promotes a new prod-

uct. 

You can also research articles or 

find ―filler‖ articles by accessing 

the World Wide Web. You can 

write about a variety of topics 

but try to keep your articles 

short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft 

Publisher offers a simple way to 

convert your newsletter to a 

Web publication. So, when 

you’re finished writing your 

newsletter, convert it to a Web 

site and post it. 

This story can fit 100-150 words. 

The subject matter that appears 

in newsletters is virtually endless. 

You can include stories that 

focus on current technologies or 

innovations in your field. 

You may also want to note busi-

ness or economic trends, or 

make predictions for your cus-

tomers or clients. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a col-

umn that is updated every issue, 

for instance, an advice column, a 

book review, a letter from the 

president, or an editorial. You 

can also profile new employees 

or top customers or vendors. 

Inside Story Headline 

This story can fit 75-125 words. 

Selecting pictures or graphics is 

an important part of adding con-

tent to your newsletter. 

Think about your article and ask 

yourself if the picture supports 

or enhances the message you’re 

trying to convey. Avoid selecting 

images that appear to be out of 

context. 

Microsoft Publisher includes 

thousands of clip art images from 

which you can choose and im-

port into your newsletter. There 

are also several tools you can 

use to draw shapes and symbols. 

Once you have chosen an image, 

place it close to the article. Be 

sure to place the caption of the 

image near the image. 

Caption describing picture or 
graphic. 

Caption describing picture or 
graphic. 

Page 2 Welcome Back 

“To catch the 

reader's attention, 

place an interesting 

sentence or quote 

from the story here.” 



Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

This story can fit 150-200 words. 

One benefit of using your news-

letter as a promotional tool is 

that you can reuse content from 

other marketing materials, such 

as press releases, market studies, 

and reports. 

While your main goal of distrib-

uting a newsletter might be to 

sell your product or service, the 

key to a successful newsletter is 

making it useful to your readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar of 

upcoming events or a special 

offer that promotes a new prod-

uct. 

You can also research articles or 

find ―filler‖ articles by accessing 

the World Wide Web. You can 

write about a variety of topics 

but try to keep your articles 

short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft 

Publisher offers a simple way to 

convert your newsletter to a 

Web publication. So, when 

you’re finished writing your 

newsletter, convert it to a Web 

site and post it. 

This story can fit 100-150 words. 

The subject matter that appears 

in newsletters is virtually endless. 

You can include stories that 

focus on current technologies or 

innovations in your field. 

You may also want to note busi-

ness or economic trends, or 

make predictions for your cus-

tomers or clients. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a col-

umn that is updated every issue, 

for instance, an advice column, a 

book review, a letter from the 

president, or an editorial. You 

can also profile new employees 

or top customers or vendors. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 

an important part of adding con-

tent to your newsletter. 

Think about your article and ask 

yourself if the picture supports 

or enhances the message you’re 

trying to convey. Avoid selecting 

images that appear to be out of 

context. 

Microsoft Publisher includes 

thousands of clip art images from 

which you can choose and im-

port into your newsletter. There 

are also several tools you can 

use to draw shapes and symbols. 

Once you have chosen an image, 

place it close to the article. Be 

sure to place the caption of the 

image near the image. Caption describing picture or 
graphic. 

Caption describing picture or 
graphic. 

Page 3 

“To catch the 

reader's attention, 

place an interesting 

sentence or quote 

from the story here.” 
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Back Page Story Headline 

This story can fit 175-225 words. 

If your newsletter is folded and 

mailed, this story will appear on 

the back. So, it’s a good idea to 

make it easy to read at a glance. 

A question and answer session is 

a good way to quickly capture 

the attention of readers. You can 

either compile questions that 

you’ve received since the last 

edition or you can summarize 

some generic questions that are 

frequently asked about your 

organization. 

A listing of names and titles of 

managers in your organization is 

a good way to give your newslet-

ter a personal touch. If your 

organization is small, you may 

want to list the names of all 

employees. 

If you have any prices of stan-

dard products or services, you 

can include a listing of those 

here. You may want to refer 

your readers to any other forms 

of communication that you’ve 

created for your organization. 

You can also use this space to 

remind readers to mark their 

calendars for a regular event, 

such as a breakfast meeting for 

vendors every third Tuesday of 

the month, or a biannual charity 

auction. 

If space is available, this is a good 

place to insert a clip art image or 

some other graphic. 

This would be a good place to insert a short para-

graph about your organization. It might include the 

purpose of the organization, its mission, founding 

date, and a brief history. You could also include a 

brief list of the types of products, services, or pro-

grams your organization offers, the geographic area 

covered (for example, western U.S. or European 

markets), and a profile of the types of customers or 

members served. 

It would also be useful to include a contact name for 

readers who want more information about the or-

ganization. 
Organization 

Primary Business Address 

Address Line 2 

Address Line 3 

Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

Business Tagline or Motto 

We’re on the 

Web! 

example.com 

osoft 

Caption describing picture or 
graphic. 


