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In the television studio of Baltimore’s Spicer Productions on a recent Saturday morning, five brightly clad children are in the final stages of digestion.  It’s not their personal digestive tracts they are acting out, however.  They are professional actors on the set of “Dynamotion,” a health and fitness video series for kids, and they are pretending to be chunks of food, writhing and flailing with an animated hamburger through the intestinal labyrinth where they are about to come out as…well, you get the picture.  The soundtrack is Bobby Pickett’s 1962 novelty hit “Monster Mash.”
It’s a kind of theater of the absurd, especially when one considers that in the battle against childhood obesity, television is Public Enemy Number One.  To some it is the primary cause of sedentary behavior, cravings for all foods fatty and caloric, and the dramatic rise in childhood fatness.  According to the Centers for Disease Control and Prevention, one out of three kids aged 6 to 19 is overweight or obese.  That’s triple the proportion that were carrying too much weight in 1980.

“A lot of bad things are blamed on the media,” says Tyler Whitmore, a graphic designer and executive director of Adventure Theater at Glen Echo Park.  “But we like to think of television as a tool that can be used to get kids off the couch.”

“Dynamotion” is a perky, clever production in the “Blues Clues” and “Barney” mold.  It’s targeted to kids 5 to 8 years old, but its approach may actually skew to a younger audience.  

Each episode explores some aspect of human biology, such as the muscular system and coordination skills, lungs and aerobic activity, the brain and nervous system.

The idea behind the show, say creators, is not necessarily to make fat kids slim, but to educate children about their bodies, health, fitness and nutrition so that they can feel empowered and begin to make good choices about food and physical activity.

“That’s why we’re going after them at a young age.  We want to get them before their bad habits are established,” says Amy DeLouise, president and CEO of Take Aim Media, a Silver Spring multimedia production company that is coordinating the production and marketing of “Dynamotion”.  
Eric Quivers, director of preventive cardiology at Children’s National Medical Center, who helps oversee the Dynamotion partnership’s research efforts, says early intervention is critical.  Today, six to seven of every 10 visits to his clinic are by obese kids – 200- to 300-pound pre-teens and 300-400 pound adolescents, who are presenting with high cholesterol, high blood pressure, type 2 diabetes, sleep apnea, liver dysfunction, and even heart failure.   When he started at Children’s 12 years ago, obese children accounted for 10 to 20 percent of clinic visits.

