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Introduction:
         Canada is a country who is abundant in its travel resource. However, is this attractive environment fully been utilized and will the development of tourism industry advance the development of the economy in Canada? With this type of questions, I created a thematic hypothesis for this research, “In Canada, the development of tourism industry advances the development of transportation service, accommodation service, food and beverage service, and other tourism related industries. As well, it has somewhat direct effect on the GDP growth.”
        As a result of the gradual deficiency of the natural resource, and in order to decrease the dependence of the GDP growth through consuming the natural resource, travel resource is considered to be a renewable resource, and it is gradually becoming an important business that advances the GDP growth. Due to the importance and with strong interest, I set up this investigation.
       This is a secondary research, and most of the data are from World Tourism Organization and Statistics Canada. The limitation of the investigation is that all of the data are only from the internet instead of other categorical sources, such as getting information from the related agencies, reference books from the library, etc. 
Research Methodology:
         The research is including 12 raw data tables, and 10 tables or graphs are in the data analysis, which dues to combining two tables into one graph as needed in some cases. Those tables are all shown at least 5 years. By doing this project, I used Excel as a major tool to transfer those raw data tables into visual graphs or scatter plot charts that make the analysis helpful and more convenient.  
         In this research, I divided the data in 3 sections, which show the status of Canada’s tourism and GDP in the world, and the national specific correlation between tourism and other relative industries. So I needed to reference from both the international and national publications.  Most of the data are from Statistics Canada and the United Nations World Tourism Organization websites. There is a category of travel and tourism in Statistics Canada, and it outlined other suggested tourism related data, which provided useful information of the research. On another hand, the UNWTO website provided the annual tourism reports which can easily find the status of Canada in the international. 
         Statistics Canada is the federal government department website that responsible for collecting, summarizing, analyzing, and storing data relevant to Canadian demographics, education, health, and so on. The World Tourism Organization is a specialized agency of the United Nations, is the leading international organization in the field of tourism, and those publications are to the world. Since these two websites are authoritative that have shown the reliability, as well, they provide the comprehensive information, so it is the best for achieving the aims of the investigation.
Footnote: 1. Data Management Textbook Page 30 provides this statement.
Data Collection and Analysis 

Outline:
Thesis Statement:

The development of the tourism industry advances the increase of GDP

This research includes 10 groups of data, which are divided by 3 sections and corresponding to three hypotheses. 

Section 1:  The comparison between the percentage of international tourism in GDP in Canada and the United States, China, France, Spain, Italy, and Germany.

Section 2: The growth of tourism industry and the growth of GDP.

Section 3: The development of tourism industry and the development of transportation service, accommodation service, food and beverage service, other tourism related industries and GDP.

Section 1:  (refers to hypothesis 1)  

The comparison between the percentage of international tourism in GDP in Canada and the United States, China, France, Spain, Italy, and Germany.

1. GDP of world’s top 15 countries from 2000 to 2004.
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         From 2000 to 2004, on average, Canada’s GDP is ranking in approximately No 9. Canada is an economical developed country, which possess a powerful further potential development in the tourism industry.

Footnote: 1. GDP of the world’s top 15 countries refers to the average ranking from 2000 to 2004.
               2. World’s GDP ranking: source from Wikipedia: http://en.wikipedia.org/wiki/List_of_countries_by_past_GDP_%28nominal%29
2. International Tourism Receipt of the world’s top earners from 2000 to 2004.
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	Year 

               USD($000,000,000)              
	2000
	2001
	2002
	2003
	2004

	Mean
	25.42
	24.21
	25.28
	27.58
	32.1


	Year     USD($000,000,000)        
	2000
	2001
	2002
	2003
	2004

	Canada
	10.7
	10.8
	9.7
	10.5
	12.8


          From 2000 to 2004, on average, the ranking of Canada’s international tourism revenue in the world is approximately No. 10. However, through comparing Canada’s annual revenue value 10.7, 10.8, 9.7, 10.5 and 12.8 to the mean value of world’s top tourism countries, it shows that the annual revenue in Canada is lower than the average. The increased rate of revenue of the ten countries from 2000 to 2004 is 26.28%, and Canada is only 19.63%.

Footnote: 1. Increased rate (growth) of tourism will be investigated in detail in section 2.
2. World’s top tourism earners refers to the average ranking from 2000 to 2004.

 source from World Tourism Organization: http://www.world-tourism.org/
3. The percentage of the international tourism in GDP from 2000 to 2004.

	
	Annual International Tourism Revenue/ Annual GDP

	
	2000 (%)
	2001 (%)
	2002 (%)
	2003 (%)
	2004 (%)

	Spain
	5.61
	5.64
	5.18
	5.00
	4.82

	France
	2.35
	2.27
	2.28
	2.12
	2.35

	Italy
	2.56
	2.20
	2.28
	2.13
	2.11

	Canada
	1.51
	1.56
	1.36
	1.26
	1.39

	United Kingdom
	1.36
	1.14
	1.31
	1.27
	1.53

	China
	1.29
	1.32
	1.42
	1.10
	1.33

	Germany
	0.99
	0.93
	0.96
	0.96
	1.17

	United States
	0.84
	0.72
	0.64
	0.59
	0.72


              This data table is derived from data 1 and 2 by calculation, which use the annual international tourism revenue divide by the annual GDP of each of country. Though analyzing the information in graph 1, the countries which list above are considered to have the similar status with Canada in GDP. The following graph shows the comparison.
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         From looking at the mean value of the percentage of international tourism in GDP of each country, Spain occupies the most proportion of international tourism in GDP, which is 5.25%, and 3.84% different from it in Canada. The average is 1.78% from overall. To sum up, the percentage of international tourism in GDP in Canada is lower than Spain, France, and Italy, and higher than UK, China, Germany and the United States. Canada is 0.37% lower than the mean value.

         Throughout the data in this section, the economy and international tourism in Canada are both in the front rank of the world, which is respectively ranking in No. 9 and No. 10. However, the increased rate of the international tourism in Canada is much lower than the mean. In regard to the proportion of international tourism in GDP, it is considered to be the world’s No. 4, which exceeds those countries who have the similar status in GDP comparing to Canada, such as China, Germany and the United Stated. 

         This section roughly shows the status of Canada’s economy and the international tourism industry in the world. The next two sections are concretely focusing on investigating the effects of tourism on GDP.

Section 2:  (refers to hypothesis 2)  

The annual growth of tourism industry and GDP from 1998 to 2005
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         From 1998 to 2005, the GDP in Canada increase every year, and it shows a steadier increased rate to which compares to the tourism growth. In 2003, it could be found there is a negative growth in tourism industry. The trend of the two lines are somewhat corresponding to each other in overview (in majority, as one variable increases in a low or high speed in that year, the other variable shows the similar trend).

Footnote: source from World Travel Council: http://www.wttc.org/
	Year
	Annual GDP growth (%)
	Annual tourism growth (%)

	1998
	4.10
	8.14

	1999
	5.60
	7.68

	2000
	5.30
	6.92

	2001
	1.80
	0.24

	2002
	3.40
	4.23

	2003
	2.00
	-2.22

	2004
	2.90
	6.38

	2005
	3.00
	6.99


The geometric mean of a set {a1, a2, ..., an} is:
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.
Use the geometric mean to evaluate the average annual growth of GDP and tourism industry:

1) Average annual GDP growth:

From 1998 to 2005:

annual rise: 4.10%, 5.60%, 5.30%, 1.80%, 3.40%, 2.00%, 2.90%, 3.00%

geometric mean of the factors: 1.041, 1.056, 1.053, 1.018, 1.034, 1.02, 1.029, 1.03

Geometric Mean:

   (1.041×1.056×1.053×1.018×1.034×1.02×1.029×1.03) ^ (⅛) 
= 1.035042

1.035042 – 1 = 0.035042

                      = 3.50%
∴The annual increased rate of GDP is 3.50%, on average.
2) Average annual tourism industry growth: 

From 1998 to 2005:

annual rise: 8.14%, 7.68%, 6.92%, 0.24%, 4.23%, -2.22%, 6.38%, 6.99%

geometric mean of the factors: 1.0814, 1.0768, 1.0692, 1.0024, 1.0423,  

                                                  0.9788, 1.0638, 1.0699
Geometric Mean:

(1.0814×1.0768×1.0692×1.0024×1.0423×0.9788×1.0638×1.0699) ^ (⅛) 
 = 1.0474635

1.0474635 – 1 = 0.0474635

                      = 4.75%

∴The annual increased rate of the tourism industry is 4.75%, on average.
         Since the average growth of GDP 3.50% is lower than the average growth of tourism industry 4.75%, the increased rate of tourism is faster than the increased rate of GDP.

Critical Analysis of this section: 

Hidden Variables that affect the analysis of increased rate of the two variables:

         In the graph, both GDP and tourism are sharply falling in their growth rate in 2001 and 2003. To think of these two years, there are exactly two huge events happen in the world. 

         In 2001, there was a 911 attack happen. Since the people were fear of the uncertainty of terrorism, the number of tourists to Canada would decrease. As well, there was a negative impact on the economy. 

         In 2003, SARS was spread and Avian Flu was detected after that. There was a strong impact on the tourism industry. Accordingly, a negative impact on the economy in Canada as well.

         The events of 911 attack and SARS and Avian Flu are somewhat considered to be the common-cause factors of the growth of GDP and Tourism.

Footnote: 1.Those factors represent the value of the corresponding year divide by its previous year, which is the “a” value in the geometric mean. (The calculation of the geometric mean references from the encyclopedia online: http://en.wikipedia.org/wiki/Geometric_mean)
Section 3: (refers to hypothesis 3)

The relationship between tourism GDP and transportation, accommodation, food and beverage service, other tourism related industries and GDP.

Quarterly tourism GDP value, revenue of transportation service, accommodation service, food and beverage service, and other tourism related industries and GDP value in Canada from 1998 to 2005:

	Year (quarterly)
	Tourism GDP ($000,000)
	Transportation Service Income ($000,000)
	Accommodation Service Income ($000,000)
	Food & Beverage Service Income ($000,000)
	Other Tourism related Industries Income ($000,000)
	GDP in Canada ($000,000)

	1998/03
	3547
	1113
	773
	408
	553
	840400

	1998/06
	4798
	1320
	1205
	565
	687
	841800

	1998/09
	6927
	1634
	1738
	897
	1096
	844800

	1998/12
	4190
	1200
	966
	465
	579
	859100

	1999/03
	3860
	1219
	833
	445
	607
	878800

	1999/06
	5125
	1390
	1277
	612
	754
	898900

	1999/09
	7434
	1794
	1789
	974
	1199
	921300

	1999/12
	4537
	1286
	1023
	513
	632
	939800

	2000/03
	4144
	1273
	880
	484
	664
	967000

	2000/06
	5494
	1476
	1345
	657
	819
	993400

	2000/09
	7879
	1855
	1895
	1020
	1290
	1014700

	2000/12
	4889
	1350
	1126
	530
	691
	1024600

	2001/03
	4375
	1261
	962
	506
	729
	1043300

	2001/06
	5710
	1394
	1435
	687
	905
	1041400

	2001/09
	7783
	1673
	1883
	1039
	1362
	1024400

	2001/12
	4591
	1124
	1090
	539
	677
	1019600

	2002/03
	4213
	1126
	956
	517
	716
	1037600

	2002/06
	5735
	1357
	1476
	705
	916
	1061600

	2002/09
	8413
	1861
	2054
	1090
	1472
	1077800

	2002/12
	5049
	1222
	1221
	565
	759
	1098100

	2003/03
	4453
	1135
	1009
	533
	788
	1126000

	2003/06
	5465
	1212
	1369
	709
	910
	1116800

	2003/09
	8048
	1695
	1916
	1091
	1429
	1131100

	2003/12
	4924
	1153
	1196
	574
	728
	1142200

	2004/03
	4482
	1156
	1012
	551
	774
	1167000

	2004/06
	5932
	1352
	1504
	747
	941
	1195300

	2004/09
	8690
	1884
	2083
	1145
	1519
	1214600

	2004/12
	5246
	1256
	1266
	599
	758
	1228400

	2005/03
	4751
	1254
	1059
	575
	805
	1240600

	2005/06
	6305
	1482
	1582
	782
	988
	1258200

	2005/09
	9358
	2113
	2188
	1195
	1589
	1291800

	2005/12
	5632
	1387
	1337
	631
	805
	1319500


Footnote: source from Statistics Canada: http://estat.statcan.ca/cgi-win/CNSMCGI.EXE?LANG=E&CIITables=1212&ResultTemplate=ESTAT\CII_FLST&ROOTDIR=ESTAT/&C2DB=
1. The relationship between Canada’s Tourism GDP and Transportation Service Income.  
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	Correlation Coefficient ( r )
	0.954061


2. The relationship between Canada’s Tourism GDP and Accommodation Service Income.
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	Correlation Coefficient ( r )
	0.990857


3. The relationship between Canada’s Tourism GDP and Food and Beverage Service Income.
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	Correlation Coefficient ( r )
	0.993522


4. The relationship between Canada’s Tourism GDP and the Income of Other Tourism Related Industries (retail trade, recreation services, attractions, etc.).
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	Correlation Coefficient ( r )
	0.98152


5. The relationship between Canada’s Tourism GDP and GDP.
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	Correlation Coefficient ( r )
	0.335762


6. Tourism share of GDP in percentage from 1998 to 2005.

	Year
	Tourism share of Gross Domestic Product at basic prices (%)

	1998
	2.30

	1999
	2.30

	2000
	2.24

	2001
	2.18

	2002
	2.19

	2003
	2.03

	2004
	2.03

	2005
	2.04

	Source: Statistics Canada


Tourism share of GDP on average of the 8 years:

    (2.30%+2.30%+2.24%+2.18%+2.19%+2.03%+2.03%+2.04%) ÷8
 = 2.16%

Footnote: <Tourism Share of GDP> source from E-Stat: http://estat.statcan.ca/cgi-win/CNSMCGI.EXE?regtkt=&C2Sub=&ARRAYID=3870009&C2DB=EST&VEC=&LANG=E&SDDSLOC=&ROOTDIR=ESTAT/&RESULTTEMPLATE=ESTAT/CII_PICK&ARRAY_PICK=1&SDDSID=&SDDSDESC=
Analysis:

         Throughout the scatter plot charts from 1998 to 2005 that show the relationships between Tourism GDP as the independent variable and transportation, accommodation, food and beverage, and other tourism related industries as the dependent variables, they appear that the income of those industries tend to increase as the Tourism GDP increases. Respectively in scatter plot chart 1, 2, 3, and 4, the correlation coefficient are 0.95, 0.99, 0.99, and 0.98, which suggest a strong positive linear correlation between Tourism GDP and those related industries. 
         In chart 5, the scatter plot shows a somewhat positive trend between Canada’s Tourism GDP and GDP with a correlation coefficient 0.34, and this value is just on the moderate linear correlation. Through the calculation in chart 6, on average during these 8 years, the Tourism Share of GDP is approximately 2.16%. 
         To analyze integrally, the proportion of tourism in GDP is not too much, and the development of tourism industry will not be a strong direct effect on GDP. However, the development of tourism is directly advances the development of transportation, accommodation, food and beverage and other tourism related industries.  

Footnote: strength of positive linear correlation: weak: 0-0.33; moderate:0.33-0.67; strong: 0.67-1. 
Results and Conclusions:
         By comparison, in Canada, the percentage of international tourism revenue in GDP is 1.41%, which is 0.37% lower than the mean value of the top 8 countries in the world, and this percentage is higher than China, Germany, and the United States, but lower than Spain, France, and Italy. The international tourism receipt in Canada is much lower than mean of the top 10 countries, however, the tourism industry in Canada has a further potential in its development. 
         The hidden variables of 911 Attack and SARS affect both increased rate of tourism and GDP in 2001 and 2003. Also, the two events are somewhat attributed to be common-cause factors which have negative impacts on both variables.
         There is a strong positive correlation between the Tourism GDP and transportation service, accommodation service, food and beverage service, and other tourism related industries. The correlation coefficient of tourism GDP and each individual are all above 0.9, and this evidence does support my thesis statement, which is the development of tourism industry advances the development of its related industries. On the other hand, it shows a moderate positive correlation between Tourism GDP and GDP with a correlation coefficient 0.34, and the Tourism Share of GDP is only around 2.16% on average. It shows the fact that other industries rather than tourism have a much higher proportion that contribute to the GDP growth.
         Hence, to sum up, in Canada, the development of tourism industry will not be a strong direct effect on GDP; however, it strongly affects and advances the development of the tourism related industries.
         With this investigation, two general common-cause factors have to be considered.  One is the stability of the society. Whether Canada is in a stable condition or in turmoil will affect the GDP growth, as well, it will affect the number of tourist at the period of time. The other common-cause factor is the weather. Around May to November, it is going to be more people at work in most industries which advance Canada’s economy actively. The same way dues to the weather condition, most tourists often prefer to go travel at this period of the year.
         Also, a bias occurs is that since the data were referenced from the UNWTO website in section 1, values that represents money are all counted in the US Dollars. But in section 3, the money values are in Canadian Dollars since the data are from the E-Stat. Owing to the limitation of the research in section 1, the countries that are being comparing with Canada about the percentage of international tourism in GDP are only selected from those who have the similar GDP value with Canada. To improve, it is better to compare in a more extensive way from the world. Also, due to the limitation, the time periods of the data are only from 2000 to 2004 in section 1. In section 2 and 3, however, the data are available from 1998 to 2005, which make the sample larger. The way to improve next time is that the time period needs to be consistent in the entire research, because it is important to analyze them in a same criteria. 
         The fact that to infer the tourism effect on GDP is that as people’s living conditions is gradually improving, the tourism industry in Canada will play a dramatic role in GDP in the future.  
Reflection:
         The process of the entire research turns out well. All the data sources are up to date, and most of the data that are got from the websites such as UNWTO and E-Stat are reliable and reputable. Those webs provided sufficient and available data for my research. I divided three sections to organize the data in order to prove my previous hypotheses and analyze them in three different points of view, which refers to the factual status about tourism and GDP in Canada. 
         In this project, I employed the tools of one-variable and two-variable statistics from this course and referenced to the Wikipedia Web to learn the geometric mean in order to calculate the average increased rate. The conclusion that I conducted is effective since I use the evident data from the analysis to sum up and account for the possible bias. The oversight of doing this project is that I have underestimated the workload of it. To improve, next time I have to consider those conditions and make sure my action plan practically works, also, to have more time on reviewing will make a better project.
         I actually very enjoyed the experience of doing this project. Overall, the project gave me a better understanding of how statisticians solve problems and how the data management tools from this course are used. To do a similar project in the future, I will conduct the research methods in a similar way according to my problem, and combine my statistical understanding to investigate it in the practical situation.
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Appendix:
Mind Map:
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Topic: The effects of tourism on GDP in Canada
Three questions I might investigate for this project:

Step 1:
1. Does Canada have further potential development in the tourism industry?

2. How does the development of the tourism industry affect the development of other tourism relative industries and GDP?

3. What is the direction of the development of tourism industry in Canada in the future?

Topic: The effects of tourism on GDP in Canada
Step 2:
Thesis statement: 

The development of the tourism industry advances the increased rate of GDP
Three possible hypotheses I could investigate on this topic:

1. The percentage of the tourism industry in GDP in Canada is lower than the United States, China, France, Spain, Italy, and Germany.
2. The increased rate of the development of the tourism industry is slower than the increased rate of GDP.
3. The development of tourism industry advances the development of accommodation services, food and beverage services, transportation, retail trade and recreation services.
Topic: The effects of tourism on GDP in Canada
Step 3:
Action Plan: 

Project Time Line
                                             Define the Problem              (Nov.1st, 06)
↓
                                              Define Your Task               (Dec.4th, 06)
↓
                                         Develop an Action Plan    (Dec.4th – Dec.10th, 06)
↓
                                 Implement Your Action Plan   (Dec.10th – Dec.20th, 06)
              ↓
            Evaluate Your Investigation and Its Results  (Dec.21st – Dec.23rd, 06)
↓
                                    Prepare a Written Report    (Dec.23rd, 06 – Jan 2nd, 07)
↓
                   Present Your Investigation and Its Results                (Jan.9th, 07)
↓
       Constructively Critique the Presentations of Others             (Jan.10th, 07)
Raw Data:
Section 1:
	GDP from 1998 to 2004 (in Billion USD)
	
	
	
	
	
	

	
	
	1998
	1999
	2000
	2001
	2002
	2003
	2004
	2005

	United States
	8720.2
	9212.8
	9762.1
	10019.7
	10383.1
	10881.61
	10400
	12455.83

	Japan
	
	3946.205
	4469.583
	4763.833
	4175.595
	3993.433
	4326.444
	3550
	4567.441

	Germany
	
	2144.483
	2107.972
	1870.276
	1853.406
	1984.095
	2400.655
	2362
	2791.737

	United Kingdom
	1423.237
	1460.156
	1437.995
	1429.665
	1563.7
	1794.858
	1782
	2229.472

	France
	
	1451.953
	1443.706
	1308.399
	1320.42
	1431.278
	1747.973
	1737
	2126.719

	China
	
	1148.143
	1158.126
	1252.298
	1344.756
	1434.348
	1575.213
	1930
	2234.133

	Italy
	
	1196.663
	1180.441
	1074.763
	1174.763
	1180.441
	1465.895
	1690
	1765.537

	Spain
	
	588.022
	602.155
	561.377
	583.119
	653.075
	836.1
	937.6
	1126.565

	Canada
	
	606.925
	649.808
	706.647
	694.475
	714.327
	834.39
	923
	1132.436

	Mexico
	
	421.01
	481.094
	581.326
	622.328
	648.458
	626.08
	900
	768.437

	South Korea
	317.079
	445.167
	511.928
	481.969
	546.713
	605.331
	663.55
	787.567

	India
	
	413.825
	446.968
	457.377
	478.524
	510.177
	598.966
	668
	771.951

	Australia
	
	371.847
	405.575
	388.043
	368.762
	408.975
	518.382
	643.26
	708.519

	Netherlands
	393.471
	398.529
	370.922
	384.043
	417.91
	511.556
	481.1
	629.911

	Brazil
	
	787.742
	536.633
	601.732
	508.433
	460.787
	492.338
	578.263
	795.666


	
	International Tourism Receipt among World's 10 Top Earners

	
	International Tourism Income Receipt among World's 10 Top Earners
	(US $ billion)
	

	
	2000
	2001
	2002
	2003
	2004

	United States
	82
	72.3
	66.7
	64.5
	74.5

	Spain
	31.5
	32.9
	33.8
	41.8
	45.2

	France
	30.8
	30
	32.7
	37
	40.8

	Italy
	27.5
	25.8
	26.9
	31.2
	35.7

	Germany
	18.5
	17.2
	19
	23
	27.7

	United Kingdom
	19.5
	16.3
	20.5
	22.8
	27.3

	China
	16.2
	17.8
	20.4
	17.4
	25.7

	Austria
	9.9
	10.1
	11.2
	14.1
	15.4

	Turkey
	7.6
	8.9
	11.9
	13.2
	15.9

	Canada
	10.7
	10.8
	9.7
	10.8
	12.8


Section 2:

	Annual GDP growth in Canada

	
	Year
	Value (percent)

	
	1996
	1.60%

	
	1997
	4.20%

	
	1998
	4.10%

	
	1999
	5.60%

	
	2000
	5.30%

	
	2001
	1.80%

	
	2002
	3.40%

	
	2003
	2%

	
	2004
	2.90%

	
	2005
	3%
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	year
	value (percent)

	
	1998
	8.14%

	
	1999
	7.68%

	
	2000
	6.92%

	
	2001
	0.24%

	
	2002
	4.23%

	
	2003
	-2.22%

	
	2004
	6.38%

	
	2005
	6.99%
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Section 3:

	Table 387-0010 - Tourism Gross Domestic Product (GDP), quarterly (dollars  x 1,000,000)(1)

	Survey or program details:

	National Tourism Indicators - 1910

	Geography
	Canada

	Prices
	Current prices

	Activities
	Tourism Gross Domestic Product (GDP)

	Seasonal adjustment
	Unadjusted

	1997/03
	3204

	1997/06
	4422

	1997/09
	6507

	1997/12
	3864

	1998/03
	3547

	1998/06
	4798

	1998/09
	6927

	1998/12
	4190

	1999/03
	3860

	1999/06
	5125

	1999/09
	7434

	1999/12
	4537

	2000/03
	4144

	2000/06
	5494

	2000/09
	7879

	2000/12
	4889

	2001/03
	4375

	2001/06
	5710

	2001/09
	7783

	2001/12
	4591

	2002/03
	4213

	2002/06
	5735

	2002/09
	8413

	2002/12
	5049

	2003/03
	4453

	2003/06
	5465

	2003/09
	8048

	2003/12
	4924

	2004/03
	4482

	2004/06
	5932

	2004/09
	8690

	2004/12
	5246

	2005/03
	4751

	2005/06
	6305

	2005/09
	9358

	2005/12
	5632

	2006/03
	5059

	Source: Statistics Canada


	Table 387-0010 - Tourism Gross Domestic Product (GDP), quarterly (dollars  x 1,000,000)(1)

	Survey or program details:

	National Tourism Indicators - 1910

	Geography
	Canada

	Prices
	Current prices

	Activities
	Transportation

	Seasonal adjustment
	Unadjusted

	1997/03
	995

	1997/06
	1192

	1997/09
	1583

	1997/12
	1119

	1998/03
	1113

	1998/06
	1320

	1998/09
	1634

	1998/12
	1200

	1999/03
	1219

	1999/06
	1390

	1999/09
	1794

	1999/12
	1286

	2000/03
	1273

	2000/06
	1476

	2000/09
	1855

	2000/12
	1350

	2001/03
	1261

	2001/06
	1394

	2001/09
	1673

	2001/12
	1124

	2002/03
	1126

	2002/06
	1357

	2002/09
	1861

	2002/12
	1222

	2003/03
	1135

	2003/06
	1212

	2003/09
	1695

	2003/12
	1153

	2004/03
	1156

	2004/06
	1352

	2004/09
	1884

	2004/12
	1256

	2005/03
	1254

	2005/06
	1482

	2005/09
	2113

	2005/12
	1387

	2006/03
	1360

	Source: Statistics Canada


	Table 387-0010 - Tourism Gross Domestic Product (GDP), quarterly (dollars  x 1,000,000)(1)

	Survey or program details:

	National Tourism Indicators - 1910

	Geography
	Canada

	Prices
	Current prices

	Activities
	Food and beverage services

	Seasonal adjustment
	Unadjusted

	1997/03
	385

	1997/06
	540

	1997/09
	841

	1997/12
	428

	1998/03
	408

	1998/06
	565

	1998/09
	897

	1998/12
	465

	1999/03
	445

	1999/06
	612

	1999/09
	974

	1999/12
	513

	2000/03
	484

	2000/06
	657

	2000/09
	1020

	2000/12
	530

	2001/03
	506

	2001/06
	687

	2001/09
	1039

	2001/12
	539

	2002/03
	517

	2002/06
	705

	2002/09
	1090

	2002/12
	565

	2003/03
	533

	2003/06
	709

	2003/09
	1091

	2003/12
	574

	2004/03
	551

	2004/06
	747

	2004/09
	1145

	2004/12
	599

	2005/03
	575

	2005/06
	782

	2005/09
	1195

	2005/12
	631

	2006/03
	600

	Source: Statistics Canada


	Table 387-0010 - Tourism Gross Domestic Product (GDP), quarterly (dollars  x 1,000,000)(1)

	Survey or program details:

	National Tourism Indicators - 1910

	Geography
	Canada

	Prices
	Current prices

	Activities
	Accommodation

	Seasonal adjustment
	Unadjusted

	1997/03
	704

	1997/06
	1120

	1997/09
	1605

	1997/12
	873

	1998/03
	773

	1998/06
	1205

	1998/09
	1738

	1998/12
	966

	1999/03
	833

	1999/06
	1277

	1999/09
	1789

	1999/12
	1023

	2000/03
	880

	2000/06
	1345

	2000/09
	1895

	2000/12
	1126

	2001/03
	962

	2001/06
	1435

	2001/09
	1883

	2001/12
	1090

	2002/03
	956

	2002/06
	1476

	2002/09
	2054

	2002/12
	1221

	2003/03
	1009

	2003/06
	1369

	2003/09
	1916

	2003/12
	1196

	2004/03
	1012

	2004/06
	1504

	2004/09
	2083

	2004/12
	1266

	2005/03
	1059

	2005/06
	1582

	2005/09
	2188

	2005/12
	1337

	2006/03
	1126

	Source: Statistics Canada


	Geography
	Canada

	Prices
	Current prices

	Activities
	Other tourism industries

	Seasonal adjustment
	Unadjusted

	1997/03
	500

	1997/06
	636

	1997/09
	1027

	1997/12
	541

	1998/03
	553

	1998/06
	687

	1998/09
	1096

	1998/12
	579

	1999/03
	607

	1999/06
	754

	1999/09
	1199

	1999/12
	632

	2000/03
	664

	2000/06
	819

	2000/09
	1290

	2000/12
	691

	2001/03
	729

	2001/06
	905

	2001/09
	1362

	2001/12
	677

	2002/03
	716

	2002/06
	916

	2002/09
	1472

	2002/12
	759

	2003/03
	788

	2003/06
	910

	2003/09
	1429

	2003/12
	728

	2004/03
	774

	2004/06
	941

	2004/09
	1519

	2004/12
	758

	2005/03
	805

	2005/06
	988

	2005/09
	1589

	2005/12
	805

	2006/03
	859

	Source: Statistics Canada


	Table 387-0009 - Other related statistics to national tourism indicators, seasonally adjusted at annual rates, quarterly (dollars  x 1,000,000,000)(1)

	Survey or program details:

	National Tourism Indicators - 1910

	Geography
	Canada

	Components (Dollars)
	Gross Domestic Product at basic prices

	1997/03
	802.8

	1997/06
	810.7

	1997/09
	822.3

	1997/12
	831.1

	1998/03
	840.4

	1998/06
	841.8

	1998/09
	844.8

	1998/12
	859.1

	1999/03
	878.8

	1999/06
	898.9

	1999/09
	921.3

	1999/12
	939.8

	2000/03
	967

	2000/06
	993.4

	2000/09
	1014.7

	2000/12
	1024.6

	2001/03
	1043.3

	2001/06
	1041.4

	2001/09
	1024.4

	2001/12
	1019.6

	2002/03
	1037.6

	2002/06
	1061.6

	2002/09
	1077.8

	2002/12
	1098.1

	2003/03
	1126

	2003/06
	1116.8

	2003/09
	1131.1

	2003/12
	1142.2

	2004/03
	1167

	2004/06
	1195.3

	2004/09
	1214.6

	2004/12
	1228.4

	2005/03
	1240.6

	2005/06
	1258.2

	2005/09
	1291.8

	2005/12
	1319.5

	2006/03
	1320.8

	Source: Statistics Canada

	Footnotes
	

	1
	Source: CANSIM


	Table 387-0009 - Other related statistics to national tourism indicators, seasonally adjusted at annual rates, quarterly(1)

	Survey or program details:

	National Tourism Indicators - 1910

	Geography
	Canada

	Components (Dollars unless otherwise noted)
	Tourism share of Gross Domestic Product at basic prices (percent)

	1997/03
	2.14

	1997/06
	2.21

	1997/09
	2.22

	1997/12
	2.24

	1998/03
	2.25

	1998/06
	2.3

	1998/09
	2.3

	1998/12
	2.34

	1999/03
	2.32

	1999/06
	2.3

	1999/09
	2.3

	1999/12
	2.29

	2000/03
	2.26

	2000/06
	2.23

	2000/09
	2.22

	2000/12
	2.25

	2001/03
	2.21

	2001/06
	2.21

	2001/09
	2.16

	2001/12
	2.12

	2002/03
	2.17

	2002/06
	2.2

	2002/09
	2.22

	2002/12
	2.17

	2003/03
	2.1

	2003/06
	1.99

	2003/09
	2

	2003/12
	2.03

	2004/03
	2.04

	2004/06
	2.03

	2004/09
	2.02

	2004/12
	2.02

	2005/03
	2.03

	2005/06
	2.06

	2005/09
	2.05

	2005/12
	2.02

	2006/03
	2.05

	Source: Statistics Canada

	Footnotes
	

	1
	Source: CANSIM
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